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The value of person-to-person transactions T
alone is estimated to exceed 20 percent of GDP
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Source: Safaricom, Zain (Airtel) and the Central Bank of Kenya

The World Bank estimates Kenya 2010 GDP at USS 30 billion, ata 5
percent growth rate.
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Mobile money transfers have transformed v
the cash transfers industry in Kenya
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Cheque

Direct into bank

m 2006

m 2009

Western Union, etc.
Post office
Bus/matatu
Friend/family

Mobile money transfer
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Source: FSD-Kenya FinAccess 2009 survey
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Over the last
three years
mobile money
transfers have
taken significant
market share
from other
transfer
products.
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Remittances are the dominant use of o

mobile money transfers.

Receive money 88%
Send money

Buy airtime

Save money

Buy when travelling

Make donations

Receive customer payments
Buy goods/services

ATM withdrawals

Pay bills

Receive salaries/wages

Pay salaries/wages
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Source: FSD-Kenya FinAccess 2009 survey

In addition, airtime purchases and savings are highly ranked.
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Mobile money transfers usage is highest """~

among urban Kenyans

North-eastern
37

Source: World Bank 2010 projections of FSD-Kenya FinAccess 2009 survey

... but also
substantial among
rural residents. As
of August 2009, 47
percent of rural
Kenyan adults and
69 percent of
urban Kenyan
adults had used
mobile money.
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Remittances are largely wealth transfers
from wealthier urban areas to rural areas
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Billions of Kenyan Shillings
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Quintile

Source: FSD-Kenya FinAccess 2009 survey. Wealth quintiles created using principal components
analysis.
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Men are more likely to use mobile money
for transfers than women

73%

Men Women

Source: World Bank 2010 projections of FSD-Kenya FinAccess 2009 survey

Additionally, women are more likely than men to use mobile money to receive
and not to send money.
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Mobile money usage for transfers is highest "~
among those aged 25-29
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Source: World Bank 2010 projections of FSD-Kenya FinAccess 2009 survey

Usage falls with age, but even among the oldest Kenyans—those over age
65—approximately half use mobile money
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Mobile Money — Savings, and Mobile Savings

e Trends by region, gender, age group
* Frequency and amounts saved
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Types of Savings Products e

Savings Accounts ‘ ‘ Mobile Money ‘ ‘ Mobile Savings ‘
Bank account, M-PESA, YuCash, M-KESHO, KCB
SACCO, ROSCA ZAP Connect, Pesa Pap

¢ |Interest on savings e Liquidity ¢ |Interest on savings
e Deposit insurance e Payment and transfer e Security
e Security system e Liquidity
e Liquidity, dependent * Security e Loans
on branch location e Insurance
* Highly regulated e Payment and transfer
e Loans system
¢ Insurance

e Payment and transfer
system



f~ FSD Kenya
@ Financial Sector Deep}:ing

Mobile savings offer great potential...

70 percent of Kenyan individuals over the age of
14 have access to a mobile phone

Conversely, only 39 percent of Kenyan adults
have a deposit account

... mobile phone networks offer the potential to
reach a large number of unbanked individuals.
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Do Kenyans Save with M-PESA?
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No Savings Other Types of
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Source: FSD-Kenya Mobile Savings 2010 survey
38 percent of mobile phone users

save a portion of their income with
M-PESA.
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Men and women are equally
likely to save with M-PESA
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Uptake of mobile savings is twice as high ™"
amongst men as it is amongst women
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Source: FSD-Kenya Mobile Savings 2010 survey
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Savings with M-PESA are highest across lower and
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Source: FSD-Kenya Mobile Savings 2010 survey. 1 percent of the observations
are unknown.
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... While the lowest quintile of Kenyans by wealth is
the least likely to use mobile savings
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Source: FSD-Kenya Mobile Savings 2010 survey. 1 percent of the observations
are unknown.
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M-PESA Savings by Region

North-eastern
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Source: FSD-Kenya Mobile Savings 2010 survey

Savings with M-PESA are most
popular in the Western province
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... but mobile savings have been adopted  wsweew
most rapidly in urban areas

Eastern

5 North-eastern

Source: FSD-Kenya Mobile Savings 2010 survey
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M-PESA Savings by Age-Group
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Source: FSD-Kenya Mobile Savings 2010 survey
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Savings with M-PESA are highest
amongst those below age 25
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Mobile savings usage is highest amongst *****"
those in their late twenties and early thirties
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Source: FSD-Kenya Mobile Savings 2010 survey
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Men save more frequently
than women.

Savings frequency increases
with age.
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Most M-PESA users save up to KSh. wordank Grou
2,000 per month
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Source: FSD-Kenya Mobile Savings 2010 survey

Of M-PESA users, those who hold only M-PESA accounts
are likely to save less than those who hold M-PESA
accounts in addition to other types of accounts.
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Access to liquidity ranks as the most
popular use amongst M-PESA savers

For emergencies

For meeting day-to-day household needs
For later use in life/old age

For personal reasons (clothes, travel)

For my education and that of my children
For expanding an existing business

For starting up a new business

For agricultural inputs (seeds, fertilizer)
To purchase land

To purchase or build a house for my family
For improving a house

Security

Avoid misuse of money

To leave something for my children

For social reasons (wedding, bride price)
For purchasing a car or motorcycle

To help other family members

Buy a new phone

Easily get loan
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B Only M-PESA  ® M-Pesa + other accounts

Source: FSD-Kenya Mobile Savings 2010 survey
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Security ranks as the most popular use of
mobile savings

Save money safely 79%
Link to another account
Send money

Access loan

Receive Payments
Repay loan

Pay bills

Access insurance

Pay suppliers 8%

Pay workers 6%
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Source: FSD-Kenya Mobile Savings 2010 survey

In addition, users value the convenience offered by the ability to
link mobile savings to other accounts

World Bank Group
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